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Executive summary 

EUROCITIES (EUR), network of major cities, is a partner in the USER-CHI project to lead on the 
communication and dissemination activities. In order to fulfil this commitment, this deliverable 
D9.2 "Visual identity toolkit and communication material" has been prepared to provide the 
partners with a graphic charter and all necessary visual and communication baselines and gears 
the project with a unique visual identity. This will allow the project outputs to be widely and 
effectively shared with experts as well as the wider public. 
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1.  Introduction  
The following document provides the visual identity that serves the innovations 
and ideas developed within the USER-CHI project which is essential to ensure a 
great outreach of the project’s outputs.  

1.1 Purpose of the toolkit     

The USER-CHI visual identity toolkit gives an overview of the developed graphical and 
communication baselines and gears the project with a unique visual identity.  

1.2 Scope of the toolkit 

The toolkit serves as rerference and baseline for the communication work throughout the entire 
project timeline. It provides the partners with all necessary baselines and templates which will 
allow the project outputs to be widely and effectively shared with experts as well as the wider 
public. 

1.3 Structure of the toolkit       

The toolkit is structured in two main sections. The first section is dedicated to the visual identity 
including the logo and the graphical charter. The second section, displays the communication 
material with a a series of templates, leaflets and roll-ups.  

 

2. Visual identity  
USER-CHI has a unique visual identity setting all necessary visual baselines and 
elements that will allow the project to be recognised and communicated 
homogenously over time. 
The following paragraphs present the main elements of the visual identity, namely the logo, the 
graphic charter and the templates. 

2.1 Logos  

The USER-CHI logo is the key building block of the project identity, the primary visual element 
that identifies the project. The logo is presented through the use of colour as well as shape and 
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form. We have two options for the logo: square and horizontal. The rationale behind the logo 
design including the colour choice, the gradient as well as the lightening symbolises charging and 
sustainability.  

2.1.1.1 Horizontal Logos 

The horizontal logo is the principal logo, white logotype on a gradient background (Fig.1). A 
variation of the principal logo is logotype with gradient overlay (Fig. 2). 

Figure 1: Principal horizontal logo  

 

 

Figure 2: Horizontal logo with logotype with gradient 
overlay  

 

 

 

There are positive and negative logos to be used for printing communication material or as 
partner logo in third party publications as well as for engraving.  

 

Figure 3: Positive principal horizontal logo 

 

  

Figure 4: Negative principal horizontal logo 

 

 

Logos square   

Another variation of the logo is the square logo, to be used when more convenient, e.g. on social 
media profile pictures, banners, web communication tools, etc. 
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Figure 5: Logo square   
  

 

 

 

 

Figure 6: Logo square with gradient overlay 

 

    

As for the horizontal logo, there are positive and negative logos to be used for printing 
communication material or as partner logo in third party publications as well as for engraving.  

 

Figure 7: Positive squared logo   

 
 

 

 

 

Figure 8: Negative squared logo 

 

 

 

2.2 Graphic charter 

The consistent use of colours, graphic elements and typography will contribute to the cohesive 
and harmonious look for the project identity across all relevant media. A USER-CHI graphic 
charter summarises all these elements and it is at the partners’ disposal.  

2.2.1 Colours 
Two corporate colours are blue and green. 
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Primary colours 

 
CMYK 97C 65M 25Y 0K 

RGB 0R 81G 129B 

 
CMYK 50C 0M 100Y 0K 

RGB 149R 193G 91B 

 

Gradient Swatch  

 

angel: -14,7 

 

 

 

Secondary colours 

 
CMYK 0C 52M 100Y 0K 

RGB 92R 176G 186B 

 

 
CMYK 3C 24M 99Y 0K 

RGB 140R 189G 70B 

 

  
CMYK 90C 50M 0Y 0K 

Gradient Swatch  

 

angel: -14,7 

 



13 
Visual identity toolkit and communication material  

RGB 77R 77G 78B 

2.2.2 Graphic elements  

These are additional graphic elements to be used as part of different layout designs to raise the 
recognizability of project identity. These specific elements were chosen as a direct link to main 
topics of the project, communicating the energetic, futuristic and reliable aspects to the viewer. 
Graphic elements are responsible for complementing the communication visuals, enhancing 
various digital and print layouts. The graphic elements can be used with transparency. 

Figure 9: Four graphic elements  
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2.2.3 Typography 

Typography plays an important role in communicating the overall tone and quality. Careful use of 
typography reinforces our personality and ensures clarity and harmony in all USER-CHI 
communications.  

Nunito Sans: Nunito is a well-balanced sans serif typeface superfamily. This family of the font is 
mainly used for the headline, body text and subheads.  

Figure 10: Nunutio Sans letters  

A B C D E F G H I J K L M N O P Q R S T U V X Y Z  

a b c d e f g h i j k l m n o p q r s t u v x y z  

Figure 11: Nunutio Sans figures  

1 2 3 4 5 6 7 8 9 0  

Bebas Neue: Chosen for its feeling of modern and importance, Bebas Neue is mainly used for the 
title and for the quotes. It can also be used as a headline font if the document requires it.  

Figure 12: Bebas Neue letters  

Figure 13: Bebas Neue figures  
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2.3 Templates  

2.3.1 Powerpoint template 

Figure 14: Powerpoint template  
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2.3.2 Word - Reports – Memos templates 

Figure 15: Report template  
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Figure 16: Memo template 

2.3.3 InDesign templates 

Figure 17: Vertical banner templates  
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Figure 18: Horizontal banner templates  
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Figure 19: Web presentation templates 
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Figure 20: Instagram templates 
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Figure 21: Facebook and LinkedIn templates 
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3. Communication material 
USER-CHI has developed a coherent set of communication material to put forth 
its main messages, objectives, and results. 
The following paragraphs present the USER-CHI communication material, namely the project 
website, the leaflets (printed and online versions), and the roll-ups. 

 

3.1 Website 

The website informs the public, and all the other project’s target audiences about the aims, 
outcomes, and products of the project. It is the project’s first window for external stakeholders, 
providing information on USER-CHI objectives, partners, products, publications, news and 
success stories. It features the demonstrator and replication cities in detail, including stories for 
inspiration in other cities across Europe.   

It is consultable at: www.userchi.eu 

Figure 22: Website pages  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.userchi.eu/
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3.2 Leaflets 

3.2.1 Paper leaflet  
The project leaflet is produced and used as the project’s business card towards the external 
stakeholders, presenting the USER-CHI objectives, city partners, products and expected results 
at a glance. It is in English and printed in approximately 5000 copies.  
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Figure 23: Paper leaflet 
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3.2.2 Online leaflet  

A downloadable version of the leaflet is available on the project website in the languages of the 
consortium (English, Spanish, Catalan, German, Hungarian, Italian and Finnish). 

Figure 24: Online leaflets 
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3.3 Roll-ups  

7 roll-up banners are produced for promoting the project at events. One roll-up banner per 
demonstrator city, one for the coordinator and one for the communication and dissemination 
leader. They form a coherent identity with other communication elements in the USER-CHI brand.  

3.3.1 General roll-up  
The roll-ups for the coordinator and the communication and dissemination leader convey the 
project’s key message and promote the website as a source for more information.  

Figure 25: General roll-up  
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3.3.2 City-specific roll-ups 

The roll-ups for cities convey more city-specific information such as attractive city-specific 
images and project content. 

Figure 26: Roll-ups for Barcelona, Berlin, Budapest, Rome and Turku  

 

 

 

 

 

 

 

 

 



30 
Visual identity toolkit and communication material  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

4. Conclusions 
This toolkit summarised the main visual identity and graphical elements specifically developed 
for the USER-CHI project and provided an overview of the main communicational material that 
shall be used whenever there is an opportunity to present the project and its outputs.  


