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Copyright statement

The work described in this document has been conducted within the USER-CHI project. This
document reflects only the USER-CHI Consortium view and the European Union is not
responsible for any use that may be made of the information it contains.

This document and its content are the property of the USER-CHI Consortium. All rights relevant
to this document are determined by the applicable laws. Access to this document does not grant
any right or license on the document or its contents. This document or its contents are not to be
used or treated in any manner inconsistent with the rights or interests of the USER-CHI
Consortium or the Partners detriment and are not to be disclosed externally without prior written
consent from the USER-CHI Partners.

Each USER-CHI Partner may use this document in conformity with the USER-CHI Consortium
Grant Agreement provisions.
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Executive summary

EUROCITIES (EUR), network of major cities, is a partner in the USER-CHI project to lead on the
communication and dissemination activities. In order to fulfil this commitment, this deliverable
D9.2 "Visual identity toolkit and communication material" has been prepared to provide the
partners with a graphic charter and all necessary visual and communication baselines and gears
the project with a unique visual identity. This will allow the project outputs to be widely and
effectively shared with experts as well as the wider public.
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1. Introduction

The following document provides the visual identity that serves the innovations
and ideas developed within the USER-CHI project which is essential to ensure a
great outreach of the project’s outputs.

1.1 Purpose of the toolkit

The USER-CHI visual identity toolkit gives an overview of the developed graphical and
communication baselines and gears the project with a unique visual identity.

1.2 Scope of the toolkit

The toolkit serves as rerference and baseline for the communication work throughout the entire
project timeline. It provides the partners with all necessary baselines and templates which will
allow the project outputs to be widely and effectively shared with experts as well as the wider
public.

1.3 Structure of the toolkit

The toolkit is structured in two main sections. The first section is dedicated to the visual identity
including the logo and the graphical charter. The second section, displays the communication
material with a a series of templates, leaflets and roll-ups.

2.Visual identity

USER-CHI has a unique visual identity setting all necessary visual baselines and
elements that will allow the project to be recognised and communicated
homogenously over time.

The following paragraphs present the main elements of the visual identity, namely the logo, the
graphic charter and the templates.

2.1 Logos

The USER-CHI logo is the key building block of the project identity, the primary visual element
that identifies the project. The logo is presented through the use of colour as well as shape and
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form. We have two options for the logo: square and horizontal. The rationale behind the logo
design including the colour choice, the gradient as well as the lightening symbolises charging and
sustainability.

2.1.1.1 Horizontal Logos

The horizontal logo is the principal logo, white logotype on a gradient background (Fig.1). A
variation of the principal logo is logotype with gradient overlay (Fig. 2).

Figure 1: Principal horizontal logo Figure 2: Horizontal logo with logotype with gradient
overlay

IMEIH | USER-CHI

CHARGING YOUR E-MOBILITY FUTUR CHARGING YOUR E-MOBILITY FUTURE

There are positive and negative logos to be used for printing communication material or as
partner logo in third party publications as well as for engraving.

Figure 3: Positive principal horizontal logo Figure 4: Negative principal horizontal logo

USER-CH| USER-CHI

CHARGING YOUR E-MOBILITY FUTUHE CHARGING YOUR E-MOBILITY FUTURE

Logos square

Another variation of the logo is the square logo, to be used when more convenient, e.g. on social
media profile pictures, banners, web communication tools, etc.
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Figure 5: Logo square Figure 6: Logo square with gradient overlay

CHARGING CHARGING

YOUR YOUR

E-MOBILITY E-MOBILITY
FUTURE FUTURE

As for the horizontal logo, there are positive and negative logos to be used for printing
communication material or as partner logo in third party publications as well as for engraving.

Figure 7: Positive squared logo Figure 8: Negative squared logo

USER USER
w [:|-|| C|'||

FUTURE

2.2 Graphic charter

The consistent use of colours, graphic elements and typography will contribute to the cohesive
and harmonious look for the project identity across all relevant media. A USER-CHI graphic
charter summarises all these elements and it is at the partners’ disposal.

2.2.1 Colours

Two corporate colours are blue and green.
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Primary colours

CMYK 97C 65M 25Y OK
RGB OR 81G 129B

CMYK 50C OM 100Y 0K
RGB 149R 193G 91B

Secondary colours

CMYK 0C 52M 100Y 0K
RGB 92R 176G 186B

CMYK 3C 24M 99Y OK
RGB 140R 189G 70B

CMYK 90C 50M 0Y OK

Visual identity toolkit and communication material USER- CH'I

CHARGING YOUR E-MOBILITY FUTURE

Gradient Swatch

angel: -14,7

Gradient Swatch

angel: -14,7
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RGB 77R 77G 78B

2.2.2 Graphic elements

These are additional graphic elements to be used as part of different layout designs to raise the
recognizability of project identity. These specific elements were chosen as a direct link to main
topics of the project, communicating the energetic, futuristic and reliable aspects to the viewer.
Graphic elements are responsible for complementing the communication visuals, enhancing
various digital and print layouts. The graphic elements can be used with transparency.

Figure 9: Four graphic elements




14 -
Visual identity toolkit and communication material USER' CI'II

CHARGING YOUR E-MOBILITY FUTURE

2.2.3 Typography

Typography plays an important role in communicating the overall tone and quality. Careful use of
typography reinforces our personality and ensures clarity and harmony in all USER-CHI
communications.

Nunito Sans: Nunito is a well-balanced sans serif typeface superfamily. This family of the font is
mainly used for the headline, body text and subheads.

Figure 10: Nunutio Sans letters

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqgrstuvxyz

Figure 11: Nunutio Sans figures

1 2 3 4 5 6 7 8 9 0

Bebas Neue: Chosen for its feeling of modern and importance, Bebas Neue is mainly used for the
title and for the quotes. It can also be used as a headline font if the document requires it.

Figure 12: Bebas Neue letters

ABCDEFGHIJKLMNOPQRSTUWXYZ

Figure 13: Bebas Neue figures

1 2 3 4 5 ] 7 8 9 0
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2.3 Templates

2.3.1 Powerpoint template

Figure 14: Powerpoint template

//ii 3
2

i, &
&
34

BEBAS NEUE 25PT. LOREM IPSUM DOLOR SIT
AMET, CONSECTETUR ADIPISCING ELIT. SED VEL
TEMPOR METUS, AC AUCTOR LIGULA. CURABITUR
EGET TELLUS

1
y

" BEBAS NEUE BOOK, BOLD
45PT FOR TITLE ON COVER
PAGE

Nunito Sans Light 20pt

Nunito Sans Regular 16pt. Lorem ipsum dolor sit amet,
consectetur adipiscing eiit. Sed vel tempor metus, ac
auctor ligula.

Date: 10/04/2020
Authar: Name Surname

UsER-ti]
Nunito Sans bold 24pt
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed Lorem ipsum delor sit amet, consectetur adipiscing
vel tempor metus, ac auctor ligula. Curabitur eget tellus elit. Sed vel tempor metus, ac auctor liguls. Curabitur
facilisis, accumsan lacus varius, venenatis diam. Nunc eget tellus facilisls, accumsan lacus varius, venenatis
consectetur volutpat enim ut interdum. Nunc varius tellus diam. Nunc consectstur volutpat enim ut interdum.
id ante cursus, in porttitor orei lacinia. Cras quis sapien sit Nunc varius tellus id ante cursus, in parttitor orci
amet justo pulvinar porttitor et et nisi. lacinia. Cras quis sapien sit amet justo pulvinar

porttitor st et nisi.
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2.3.2 Word - Reports — Memos templates

Figure 15: Report template

USER-CHj

CHARGING YOUR E-MOBILITY FUTURE

N6 YOUE €-MORILITY FUTORE

. Déliveiable number: Full deliverable title

Date: 21/10/2020
Author(s): Name Sumame
Co-author(s): Name Surname (remove if not applicable)

USER-CH)

7
Moasment title]

1.Introduction

Lorem ipsum dolor sit amet. consectetur adipiscing elit. Sed consectetur thancus
sollicitudin. Curabitur 2 vulputate est. Morbi a dui ullamcorper. suscipit liguiz id.
feugiat felis.

Aenenn e menss dui. Ut malesuads acrumsan eleifend. Donec in lucus turmis. Nune pubvinar
ennsectetur malesuadn. Aliguam o clit id ante bibendum puvine. Cras venenatis pomers lecus,

- . N N i
fauckus ribh. Maecenas at Inbori enim, £it smet solicitucin lanus. Nunc placerat otio fringilla,
inculis uma suctor, feugiat snte. Sed dignissim et nec tuegis Wlameoepes autrum. Orc varis,
nsque penatibus =t magnis dis parrient mantes, nascens ridiculus mus. Maecenas vitse army
ac ante faucibus pretium.

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR ADIPISCING ELIT
SED CONSECTETLA RHONCUS SOLLICITUDN. CURABITUR A
VULFUTATEEST.

St b o e 14 e s, b b gk sempe. M <8 st
et i i ot o4 o ar

1.1 Heading 2

Serf muis dapibes e, id istius mazsa. Quisque tempus dignissim semper. Nam <it amet rulla
lanreet mauris mattis porttitor £t non arou. Pracsent congus nisi non ratrum hendreri. Aliqum
ultricies nec sapien nec v,

MNullam lacinia lochus guis dolor scelerisgue dapibus. Aenean mattis comsequat mulla non
consectenr. In wistique euismod lecus, eget maleusds ipom feugiat s Cras intercum
elementum nibh, vitor euismod augue susdpit in. Sed bibendum ut aro ut sagitis. Duis auis
lacus ports, suctor ips: i Sed i Ord

Document title]

varius natoque penatibus et magnis dis perturient montes, nascetur fidases mus. Maecenas
vitae arcu ac ante: foucibus pretium.
111 Heading 3

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed consectetur roncus
sollicitudin. Curabitur a vulputate est

feugist fefis jisto
tortor pharetra el vit estut odio. A dui L
eleifend. Donec in luctus turpis. Nunc pubvinar consectetur malesuoda. Aliquam  efit id ante

Eibendum pulvinar.

LLL1 Heading 4

Cros venenatis posuere lectus, oc iaculis quam tempus malesuada. Maecenas trisique congue:

Ppurus. Etiam nec molestie velt, ut faucbus nibh. Maecenas at lobortis enim, 5t smet sollicitudin

lacus. Nunc placerat odio fringilla, isculis uma suctor, feugiat ante. Sed dignissin eit nec turpis

ulamecoeper nurum. Ori varius natoque penatibus et magnis dis parturient montes, nascetur

ridiculus mus. Maecenas vitse aras oc ante faucbus pretium. Donec vestibulum, uma ac
berdre i sed porta ord -

Figre 1: Examoe: 1: Sources 777
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Figure 16: Memo template

USER-CH

CHARGING YOUR E-MOBILITY FUTURE

Action points

Memo title

Meeting name, Date, Time

Agenda
=
st Frsarton sscipin Name Sumams. Tie
St £10 [ —— Name Sumams, Tie
Sttt Fresraton ssciption Name Sumame,Tie
_ scroopm
Minutes
Acngm

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut
labore. Utenim ad mini quisnostrud

nisi ut Duis in L ot

esse cillum dolore eu fugist nulla paristur. Excepteur sint occascat cupidatat non proident, sunt
in culpa qui officia deserunt mallit anim id est laborum.

Cras quam sem, accumsan id purus in, tempor molestie lorem. Suspendisse ornare risl et omare
vulputate. Morbi hendrerit condimentum libere, in elementum enim lobortis sed. Ut sed
malesuada quam, eget placerat tortor. Nunc sed turpis eu felis venenatis malesuada pharetra
nec justo. Praesent eget nunc sem. Curabitur convallis mi vitae orci ultricies omare. Donec
accumsan fermentum pretium.
*  Nullam Iscinia lectus quis dolor scelerisque dapibus.
B i non consectetur. In
lectus, eget malesuada ipsum feugiat 2

o Cras nibh, ipit in.

Lorem ipsum dolor sit amet, consectstur adipisicing eit, sed o iusmod tempor incididunt ut
liqua. Ut enim ad minit quis nostrud

nisi ut aliquip ex ea commoda cansequat. Duis aute irure dolor in reprehenderit in voluptate velit

esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt

in culpa qui officia deserunt mollit anim id et laborum

Futtte

Fate

2.3.3 InDesign templates

Figure 17: Vertical banner templates

TILE
CHARGING

CHARGING YOUR
E-MOBILITY
FUTURE FORUM

57 Em
e

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING ELIT.
SED VEL TEMPOR METUS,

AC AUCTOR LIGULA.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed vel tempor metus, ac
auctor ligula.
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B s E e

Nunito Sans Regular 27pt.
Lorem ipsum dolor sit amet
consectetur

LOREM IPSUM DOLOR SIT AMET
CONSECTETUR ADIPISCING ELIT.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed vel tempor metus, ac auctor
liguia

Nunito Sans Regular 27pt.
Lorem ipsum dolor sit amet
consectetur

LOREM IPSUM DOLOR SIT AMET
CONSECTETUR ADIPISCING ELIT.

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Sed vel tempor metus, ac auctor
ligula.

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING ELIT.
SED VEL TEMPOR METUS,

AC AUCTOR LIGULA.

Lorem ipsum dolor sit amet, consectetur
adipiscing efit. Sed vel tempor metus, ac
auctor ligula.

Figure 18: Horizontal banner templates

TLE OF CHARGING YOUR E-MOBILITY FUTURE FORUM 13-15

augusial
c‘auclor turpis eu libero viverra, id imperdiet. Libero viverra, id imperdiet massa viverra. 2 0 2 Q 7

USER-CH

CHASEIN 10UR E-HABALITY FUTURE

TITLE OF CHARGING YOUR E-MOBILITY FUTURE FoRUM 1316

. . . ugus iy
Donec auctor turpis eu libero viverra, id imperdiet. Libero viverra, id imperdiet massa viverra 2 0 270/
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Figure 19: Web presentation templates

USER e

- “CHARGING
YOUR E-MOBILITY

FUTURE FORUM

% [ E—— ]3]5
g

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR LOREM IPSUM DOLOR SIT AMET, CONSECTETUR
ADIPISCING ELIT. SED VEL TEMPOR METUS, ADIPISCING ELIT. SED VEL TEMPOR METUS,
AC AUCTOR LIGULA. CURABITUR EGET TELLUS. AC AUCTOR LIGULA. CURABITUR EGET TELLUS.

Nunito Sans Regular 27pt.
Lorem ipsum dolor sit amet
consectetur
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Figure 20: Instagram templates

%-, 13-15
N 5 [:£7

CHARGING YOUR E- MUBILITY FUTURE FORUM

$\° NX\
- /0 m— ¢

USER-CHI

CHARGING YOUR E-MOBILITY FUTURE

G

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING ELIT. SED VEL
TEMPOR METUS, AC AUCTOR LIGULA.
CURABITUR EGET TELLUS.

 YOUR E-MOBILITY

FUTURE FORUM
e e
¢ N

Y

Nunito Sans Regular
Lorem ipsum dolor sit amet
consectetur

LOR! \‘ 'SUM DOLOR SIT AMET.
CONSECTETUR ADIPISCING ELIT

13-15

Nunito Sans Regular
Lorem ipsum dolor sit amet
consectetur

LOREM IPSUM DOLOR SIT AMET

13-15
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Figure 21: Facebook and LinkedIn templates

13-15

TITLE OF CHARGING YOUR E-MOBILITY FUTURE FORUM

e auctor S o e Vvera, o mgerdet. Lbero vwarma, i Imoerdet mazea veerra

USER-CH

CHARGING YOUR E-MOBILITY FUTURE

13-15

'CHARGING YOUR
E-MOBILITY FUTURE FORUM

t Libero v

turpis eu Rbero viv

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR
ADIPISCING ELIT. SED VEL TEMPOR METUS,
ACAUCTOR LIGULA. CURABITUR EGET TELLUS.

Loem ipsum dolor 5t amet. consectatur adipisang et
Sod vel tompor motus, ac uctos figuta

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR
ADIPISCING ELIT. SED VEL TEMPOR METUS,
AC AUCTOR LIGULA. CURABITUR EGET TELLUS.

Lore psum dolor st amet. consectetur acipiscing ekt
Sed veltempor metus, ac auctor hgula

Nunito Sans Regular 27pt

Lorem ipsum dolor sit amet
consectetur

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR
ADIPISCING ELIT

orem ipsum dolor sit amet, consectetur adipisong ekt Sed vel
tempor metus, ac suctor bgul

13-15

UeR:Cif

Nunito Sans Regular 27pt.
Lorem ipsum dolor sit amet
consectetur

OREM IPSUM DOLOR SIT AMET, CONSECTETUR
ADIPISCING ELIT

sum dolor S amet. consectetur adipiscng et Sed vel
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USER-CHI
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USER-CHI has developed a coherent set of communication material to put forth
its main messages, objectives, and results.

The following paragraphs present the USER-CHI communication material, namely the project
website, the leaflets (printed and online versions), and the roll-ups.

3.1 Website

The website informs the public, and all the other project’s target audiences about the aims,
outcomes, and products of the project. It is the project’s first window for external stakeholders,
providing information on USER-CHI objectives, partners, products, publications, news and
success stories. It features the demonstrator and replication cities in detail, including stories for
inspiration in other cities across Europe.

It is consultable at: www.userchi.eu

Figure 22: Website pages

USER-CH| =00

CHARGING YOUR £-MOBILITY FUTURE Home About Cities Products Resources Newsor

' | r— ACHIE
- M

CHARGmG YO'.U'R” -
E-MoBiITY FUTURE &

Innovative solutions for USER
centric CHarging Infrastructure
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USER-CH| =08 =

CHARGING YOUR £-MOSILITY FUTURE

Home About Citez Product: Resources Newsandevents Cantactus

Barcelona Latest news
Barcelona metropolitan area (AMS) countz 3,2 milicn pecple and iz one of the largezt metropolitan USER-CHI goes onfine!
areez in Europe in terms of populstion omorRe0

AMBzthe

Diversity in tranzport
anorrzoa0
yL Our future iz charging

The USER-CHI journey haz started!

3.2 Leaflets

3.2.1 Paper leaflet

The project leaflet is produced and used as the project’s business card towards the external
stakeholders, presenting the USER-CHI objectives, city partners, products and expected results
at a glance. It is in English and printed in approximately 5000 copies.
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Figure 23: Paper leaflet
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3.2.2 Online leaflet

A downloadable version of the leaflet is available on the project website in the languages of the
consortium (English, Spanish, Catalan, German, Hungarian, Italian and Finnish).

Figure 24: Online leaflets
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3.3 Roll-ups

7 roll-up banners are produced for promoting the project at events. One roll-up banner per
demonstrator city, one for the coordinator and one for the communication and dissemination
leader. They form a coherent identity with other communication elements in the USER-CHI brand.

3.3.1 General roll-up

The roll-ups for the coordinator and the communication and dissemination leader convey the
project’s key message and promote the website as a source for more information.

Figure 25: General roll-up
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3.3.2 City-specific roll-ups

The roll-ups for cities convey more city-specific information such as attractive city-specific
images and project content.

Figure 26: Roll-ups for Barcelona, Berlin, Budapest, Rome and Turku
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4.Conclusions

This toolkit summarised the main visual identity and graphical elements specifically developed
for the USER-CHI project and provided an overview of the main communicational material that
shall be used whenever there is an opportunity to present the project and its outputs.



